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Abstract. Based on the database of China National Knowledge Infrastructure(CNKI), we review the 

domestic literature of cultural and creative industries from 2010 to 2019. After analysis, the paper 

draws seven clusters of research hotspots in cultural and creative industries, and summarizes these 

seven clusters into creative industries, cultural and creative industries, cultural industries, 

innovations, industrial agglomerations, cultural and creative industrial parks and museums. Finally, 

we give our suggestions on the development of cultural and creative industries from three aspects: 

culture, creative talents and market orientation. This paper provides ideas for the study of domestic 

cultural and creative industries. 

1. Introduction 

With the continuous development of social economy and science and technology, creativity has 

become the core driving force for the continuous development of the economy. In the field of 

cultural development, the integration of culture and innovation has become an emerging sunrise 

industry full of vitality. The British government first proposed the concept of "creative industry" in 

the "Creative Industries Mapping Document" published in 1998[1]. The concept of “cultural and 

creative industry” has not been uniformly recognized at domestic and foreign. At present, the 

description of the concept of cultural and creative industries at domestic and foreign is still in an 

unclear state, namely, cultural creativity, innovative industries, creative industries, cultural 

industries, etc. “Creative industries” are often used to describe the concept of cultural and 

creative industries. At present, for the definition of the concept of cultural and creative industries, 

the international academic community generally believes that it is the product of economic 

development to a certain stage. It is a new type of industry that can generate economic benefits with 

creativity as the core, culture as the main factor[2], and human creativity as the source of 

development. 
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2. Hot Spot Analysis of Cultural and Creative Industry Research 

In this section, through the keyword co-occurrence analysis of more than 2,533 core journals and 

above in the CNKI database from 2010 to 2019, the numerical analysis shows that the network is 

clear, the nodes are connected reasonably, the network structure is significant, and the internal 

structure of the cluster is reasonable, and the numerical reliability is high. After analyzing and 

integrating the literature from 2010-2019, the following figure is obtained (Figure 1). According to 

the following figure, the top four hotspots in the research fields related to cultural and creative 

industries are: cultural and creative industries, cultural entrepreneurship, creative industries, and 

cultural creativity. 

 
Figure 1. Keyword co-occurrence analysis of cultural and creative industry research. 

As shown in Figure 1, it can be seen through the connection between the nodes and the nodes that 

the hotspot changes in the cultural and creative industries between 2010 and 2019. Through the 

literature analysis of the CNKI database, the following Table 1 is obtained. From the table, the 

high-frequency keywords related to the research hotspots in the cultural and creative industries can 

be seen. The author selects the top 11 high-frequency keywords for display. The largest node is the 

keyword of “cultural creative industry”, which was cited 953 times. This shows that in the research 

related to cultural and creative industries, the key words of “cultural and creative industries” are 

high-heat words, which are the main research objects of cultural and creative industries. In addition, 
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the keywords of "cultural industry" were cited 340 times, and the keywords of "creative industry" 

were cited 324 times. The number of occurrences of “cultural industry” keywords in the research of 

cultural and creative industries is ranked behind the keywords of “cultural and creative industries”. 

It can be seen that the second important keyword for research related to cultural and creative 

industries is “cultural industry”. The keywords of “creative industry” ranked third in the research, 

which is the hotspot of research after “cultural industry”. It can be seen that the “creative industry” 

is also highly concerned in the research of cultural and creative industries. The fourth keyword is 

“cultural creativity”. Cultural creativity refers to the combination of culture and creativity. This 

keyword is one of the research hotspots with a frequency higher than 100 in the field of cultural and 

creative industries. 

Table 1. High-frequency keywords for literature research in domestic cultural and creative industries.  

 

 
3. Frontier Analysis of Cultural and Creative Industry Research 

After analyzing the selected CNKI2010-2019 research data on cultural and creative industries, it is 

found that in the past ten years, between 2010 and 2011 is the take-off phase of the 10-year period. 

During this period, there are many related research results, most of which It is based on the cultural 

and creative industries, creative industries and cultural industries. Between 2012 and 2017, during 

the exploration phase of this decade, the cultural and creative industry theme research at this stage 

focused on the research in the animation industry, planning and design, and problem solving. This 

period of research provided experience for the innovative breakthroughs in the cultural and creative 

industries. Since 2018, it has been in a stable stage, and the research of cultural and creative 

industries has begun to enter the stage of adapting to the new era and integrating into the elements of 

Ranking Keyword Frequency

1 Cultural and Creative Industries 953

2 Culture Industry 340

3 Creative Industry 324

4 Curtural Innovation 125

5 Cultural Industry Development 51

6 Creative Economy 49

7 Creative City 47

8 Beijing 42

9 Innovation 37

10 Creative Talent 37

11 Creative 37
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the times. At this stage, the cultural and creative industries have incorporated elements of the digital 

creative industry and new era technology to promote their development. Since 2018, as the research 

of cultural and creative industries has stabilized, the amount of literature at this stage has decreased 

significantly compared with the literature of the previous two stages, but the theme of this stage is 

more concentrated than the second stage. 

 
Figure 2. Frontier analysis of the research of cultural and creative industries. 

4. Cluster Analysis of Related Researches in Cultural and Creative Industries 

Through the analysis of the relevant research on the cultural and creative industries in 2010-2019, it 

is found that the research hotspots with the cultural and creative industries as the research topic can 

be summarized into seven categories.  

The first type of research clustering is the creative industry category. Zhang Bin[3] et al. combs the 

history, current situation and related theories of creative industries, and later proposed that the 

theoretical research of creative industries should focus on the construction of theoretical systems and 

mechanism analysis. Huang Zhifeng[4] believes that the creative industry will be the core industrial 

sector of the modern industrial system. The article analyzes and explores the research on the 

connotation, characteristics, creative classes, industrial clusters and cities of the creative industry at 

home and abroad. Gao Han[5] et al believed that there is a trend of complementary advantages 

between Chinese and Japanese cultural and creative products, and the two are analyzed through 

comparative research, which provides a reference for the development of Chinese cultural and 

creative products. Ma Chun's[6] research found that creative industries occupy the status of pillar 

industries in the national economy of developed countries in the West. The development of creative 

industries in China can draw on the experience of creative industries in these countries. The creative 
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industries in these countries have a trend of cluster development, and the creative industries in 

western developed countries have a high degree of integration, high permeability, and strong 

radiation. They integrate economic, cultural, technological and other industries to develop new 

Industry and related industries provide support.  

The second type of research clusters into cultural and creative industries. Xie Xuefang[7] believes 

that the emergence of artificial intelligence era, the development of cultural and creative industries 

should shift from the traditional model to the "intelligent innovation" paradigm. Zhou Zhe[8] studys 

the development of cultural and creative industries from the perspective of the three important tasks 

of the current cultural and creative industry development; Yang Yanying[9] discusses the cultural and 

creative industries in terms of the quality of talents. The common hotspot of these two articles lies in 

the affirmation of the talents of cultural and creative, and that the talents of cultural and creative are 

one of the key contents of the development of cultural and creative industries. From the perspective 

of China's innovation path, Xie Xuefang[10] advocated the development of cultural and creative 

industries in terms of consolidating innovation system guarantee, strengthening scientific and 

technological innovation, and accelerating the transformation of achievements. Wang Yimin[11] et al. 

Wang Yimin and others proceeded from the purpose of protecting folk culture and inherited and 

innovated the folk culture through the cultural and creative industries, which not only enriched the 

pace of the practice of the cultural industry, but further passed on and protected the folk culture of 

the Beijing-Tianjin-Hebei region. 

The third category is the cultural industry. Wang Changsong[12], and et al. from the perspective of 

China's cultural industry policy, it summarizes China's policies on the development of cultural 

industries and summarizes them into five themes. Chen Zhenwang[13], and et al. explored the 

development strategy of creative design industry under the integration of culture and technology 

from four aspects: cultural connotation, brand, education and creative ecology. Niu Jiaru[14] 

proposed that China's cultural industry faces a new situation in the new era. It needs innovative 

development ideas, optimized development environment, and cultural integration to promote the 

development of cultural industries. The author emphasizes the important role of innovation and 

integration. Fan Yugang[15] discusses issues related to the development of rural cultural industries 

from the perspective of policy guidance and industrial upgrading.  

The fourth category is the innovation category. Yang Danxiu and Wang Guohua[16] discuss the 

innovation path of innovation in the development of cultural and creative industries from the 

perspectives of micro level innovation, production system coordination innovation and social 

innovation system construction. Luo Xiaorong[17] et al from the problems faced by the cultural and 

creative industries, these problems include insufficient mechanism innovation, lack of innovative 

talents, and insufficient integration depth. They explore the role of innovation in the creation of 

famous areas and capital breakthroughs. 
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The fifth category is industrial agglomeration. Ma Liping[18] et al analyzes the agglomeration 

characteristics of cultural manufacturing in recent years, and then proposes that the focus of regional 

research on technical inefficiency lies in the role of cultural manufacturing in agglomerating to 

promote technological efficiency. Shi Zheng[19] from industrial policy adjustment, cooperation 

mechanism construction, industrial chain construction, brand strategy promotion, talent training 

strategy, etc. study issues related to the integration of cultural and creative industries in the Yangtze 

River Delta and the development of cooperation.  

The sixth type of research hotspot is the category of cultural and creative industry parks. A large 

part of the research on cultural and creative industries focuses on the research of cultural and 

creative industrial parks. Yuan Yuan[20] proposed that the cultural and creative industrial park is not 

only a cultural creative industry attribute but also a public cultural service system. The development 

of a cultural and creative industrial park, an emerging urban space, has a positive effect on the 

development of cultural and creative industries. Zhang Lingyun[21] believes that the Cultural and 

Creative Industry Park is both a product of the cultural industry economic era and a spatial form of 

urban civilization. He emphasized that the development of cultural and creative industrial parks 

needs to focus on spatial areas, creativity, agglomeration, and art. 

The seventh type of clustering is a museum. Lin Zhongru[22] used the Taipei Museum as an example 

to study the collections and intellectual property issues of Wenchuang products in museums. Lu 

Changlin[23] et al take the Zhongsan Ship Museum as an example to discuss the development of 

cultural and creative products, strengthen intellectual property protection and other issues, and 

provide reference for the research and development of intellectual property products and intellectual 

property protection of similar museums. Starting from the museum itself, He Xiaolei[24] draws on 

the experience of developed countries, discusses issues related to the development of cultural and 

creative products, and proposes the standardization of management systems and operational models. 

5. Analysis and Recommendations 

Through the above literature analysis, it is found that the research on cultural and creative industries 

mainly focuses on seven aspects: creative industry, cultural and creative industry, cultural industry, 

innovation, agglomeration, cultural and creative industrial park and museum. The creative industry 

focuses on the theoretical system, the industrial system, the connotation and characteristics of the 

creative industry. The research of cultural industry focuses on the development of cultural and 

creative industries from the perspective of the new model of industrial development of cultural 

creativity, the development of cultural and creative industries, the perspective of talent cultivation, 

and the perspective of path. Research in this category of cultural industries focuses on innovation 

integration, policy guidance, and industrial upgrading. The research of this category of innovation 



IWSSH, 2019. 
http://www.ieti.net/iwssh/index.html       
DOI:10.6896/IETITSSH.201911_5.0021 
 

198 
 

focuses on the important role of innovation in the research of cultural and creative industries from 

the perspectives of production system innovation, social innovation system construction innovation, 

mechanism innovation, and integration method innovation. The research of this type of 

agglomeration industry focuses on industrial agglomeration in the development of cultural and 

creative industries from the aspects of industrial agglomeration, agglomeration policies and method 

improvement. The cultural clusters of cultural and creative industries and museums are the cultural 

and creative industrial parks, and the museums are the research carriers for the integration of 

cultural and creative industries, which involve research on services, products, environment and 

space. 

The research results of the above cultural and creative industries are mostly concentrated on space, 

systems, policies, industrial systems, and theories. Most of the research in the cultural and creative 

industries has less research on the issues of culture itself. After research and analysis, the author puts 

forward the following suggestions for the development of cultural and creative industries. 

5.1. Taking Culture as the Main Part 

The main body and soul of the development of cultural and creative industries is culture itself. 

Creative products without cultural foundation are lack of vitality. Some scholars believe that the 

carrier of rural culture is a rural tourism landscape. The tourism products produced by rural culture 

in rural tourism include not only material products at the level of tourism, but also tourism products 

at the spiritual level. Whether measuring rural tourism from the perspective of consumption or 

demand, it can be seen that the prominent cultural characteristics of rural tourism are reflected in all 

aspects of rural tourism consumption and demand[25]. Therefore, the cultural and creative industries 

should pay full attention to the excavation of culture itself in the early stage of development. In the 

early stage of cultural excavation, it is possible to consider a comprehensive collection of culture 

through field surveys and document collation. In the middle of cultural excavation, consideration 

should be given to the induction, classification, and establishment of cultural gene pools. During the 

follow-up period of cultural excavation, the production of the industry should begin to join the idea 

of creativity. For a culture with a high degree of creative integration, creative design should be 

carried out and reproduced in the form of production products. In the integration of rural cultural 

and creative industries and the homestay industry, the study of rural culture mainly includes rural 

nationality, historicity and regionality. Tourism is a kind of cultural exchange, and any tourism 

product contains unique cultural connotations[26]. 

5.2. Talent Cultivation is the Innovation Ppower of the Development of Cultural and Creative 

Industries 

The source of the creativity of the cultural and creative industries to realize culture lies in people, 

and the concept of people-oriented will run through the whole process of production and output of 
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the entire cultural and creative industry. Emphasis on creative talents plays a vital role in the 

development of cultural and creative industries. Therefore, the cultivation of creative talents should 

be standardized. First of all, from the perspective of the school, we should respond to the call of 

national policies, focus on cultivating innovative knowledge and thinking of students of cultural and 

creative related majors, and lay a solid theoretical foundation for students to serve the society. 

Secondly, from the perspective of enterprises, we should actively achieve the school-enterprise 

cooperation model with the school. By providing the students with relevant internship positions in 

the cultural and creative fields, we should grasp the theory and practice of creative talents from the 

practice link. Finally, from the perspective of talent introduction, in addition to attracting local 

talents, it is also necessary to pay attention to the introduction of urban talents. Because the 

introduction of urban talents will bring about a certain degree of demonstration role, it can promote 

changes in local living habits and other aspects, and help promote the integration of rural civilization 

construction and urban civilization construction[27]. 

5.3. Should be Market-oriented and Pay Full Attention to Market Demand 

As an industry, cultural and creative industries must pay attention to the issue of economic benefits. 

If culture and innovation products do not realize economic value, they cannot become cultural and 

creative products with real development potential. Therefore, in the market orientation of culture 

and innovation products, we should pay full attention to market demand. First of all, the cultural and 

creative industry departments should conduct full and scientific market research before the design of 

cultural and creative products, and the total number of market demand for cultural and creative 

products, market demand types, market demand preferences and so on. Secondly, the departments of 

the cultural and creative industries should make full risk prediction and risk tolerance assessment 

when making culturally creative products, as the basis for the production type, production volume 

and target market of culturally creative products. Finally, planning should be carried out before 

market analysis, and planning is required from both policy and management aspects. From the 

perspective of policy, we should promote the integration and development of cultural and creative 

industries and B&B industry from the perspective of supervision, and regulate its market operations. 

From the perspective of management, we should coordinate the development of the converged 

industry from the perspective of institutional norms, and pay attention to practical details in the 

actual operation of business management. 

6. Conclusion 

As a section of social science research in China, the cultural and creative industry has gradually 

increased its focus in academia in recent years. This article uses Citespace software to assist in the 

analysis of the literature on the topic of cultural and creative industries in the past decade. Through 

literature review, the paper analyzes the hotspots and frontier issues of cultural and creative industry 
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literature research in the past ten years, and analyzes and gives corresponding suggestions. The hot 

issues of cultural and creative industry literature research mainly focus on cultural and creative 

industries, cultural industries, creative industries and so on. The hotspots of cultural and creative 

industry literature research are mainly carried out in three stages. At present, the research on cultural 

and creative industries has begun to integrate into blockchain and artificial intelligence. The article 

analyzes the hotspots and frontier issues of the research on cultural and creative industries in China 

in the past ten years, and puts forward suggestions from three aspects: culture, talents and market. 

This paper can provide reference for the research of the subsequent cultural and creative industries. 
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